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Grow Your Business 
Through Storytelling

Dimitrius Lynch & Randy 
Wilburn



• Traditional Marketing

• Recurring Problem

• Realization

• “You just have to draw a pretty picture.”

Introduction: Why Storytelling 

Matters



The Power of Storytelling: Transforming Perception

From Commodity to Essential Partner



The Hero’s Journey : An Overview



Architecture as a Hero’s Journey



Case Study: 

Residential 

Transformation



Case Study: Community Library



• Why Must You Tell THIS 
Story?

• Align with Your Business 
Objectives

• Showcase Experience, Values, 
and Accomplishments

Practical Tips

Define a Clear Objective: 

Start with Purpose



• Origin Stories

• Emotional Connection

• Story Flow

Develop a Compelling 

Narrative



• Pixar 7-step “Story Spine”
1. Once Upon a Time… 
2. And Every Day…
3. Until One day… 
4. Because of This… 
5. Because of This… 
6. Until Finally…

7. And Ever Since That Day…

• South Park Creator “Therefore” or 
“But” Rule

Mastering Story Flow



Know Your Audience

• A Character to Root For

• Simple, Relatable

• Align Values



• Insights Into Your Creative Process

• Showcase Problem Solving

• Demonstrate Value

• Highlight Client Success Stories

Transparency Builds Trust



Storytelling in Client Presentations



Internal Storytelling: Team Engagement



Marketing Through Narrative



Tools & Resources



Call To Action: 

”Your Next Chapter”
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